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By The Numbers 

Resources

Engage with 
consumers on 

symptoms of COVID 
and care access points 

at Advocate Aurora

Internal

§ 650 clicks to DE&I resources including our LGBTQ 
health strategy, policies, practices, Code of Conduct, 
DE&I Sharepoint site and 430 team member views 
of ‘A Normal Girl’ film provided in partnership with 
Milwaukee Film

§ Team member and clinician stories shared over 
5 weeks in 4 newsletters with local stories shared 
at the PSA-level in IL and WI

§ Daily intranet promotion on AdvocateOnline and 
Caregiver Connect with links to team member and 
clinician stories all month

§ Digital screen displays at sites across the system 
targeting team members, patients and visitors

§ 15 original stories written featuring clinicians and 
SMEs garnering 29K views on Health eNews

External
§ 40 digital billboards across our IL and WI footprint

§ Social media posts garnered over 751.8K impressions 
and 44.7K engagements with over 340 users of Pride 
Facebook profile frames

§ Over 225 social posts across various platforms and 
brand channels in English & Spanish

§ 205.8K impressions and 12.3K engagements 
contributed by Spanish posts

§ Earned media TV coverage of Brewers Pride Night 
valued at $36K

§ 29K Health eNews views from stories featuring clinicians, 
SMEs and team members with added Spanish 
translations



Pride Month Campaign 2021
Internal promotion

This 
Week

Medical Group UpdateAPP Key Messages

Nurse 
Forward



Pride Month Campaign 2021
External promotion

Social Media Earned Media Health
eNews

Brand and digital


